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b, BERA Targets[19, 24] | 2.2021- [19],

N OfsIRTE & 2030
D 90%AS H A% % 1

%19, 24]

2. BREELN (B

FoR A

mh., ERAT

N OKIRTE &

D TR A 52

Mi[19, 24]

FrieslandCampina | G — Ppip b HAE | FrieslandCampina | 2021-2025 | 2022 4F, B4t FEHE 27—+ 8L o
L ARTE B D Global BB ITHAE £ T 72%ERL L7371,
74%[37]° Nutritional

Standards[62,
63] ®
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AFe &8 90%A H | Sodium Reduction | 2025 FY—TF U A% 0% 1T B
P % 2R [ 24, Targets[24, 38] | 2.2021- 2010 B ORI Z 2R L T2 [38],
38] 2030 2022 4F, FRAPERD 40% T ST S YE
2. B AL Fh iR il L, TDO9H23%TF FVU 7 A
W2 B D T5%7)5 % O T K E R G R 3R A R O e FL e
Yo % S [24, Ziit- L7=[39],
38]
Grupo Bimbo G 1. Bt S oR0iifs | 3. B4ELE,o5E | 1-3. Grupo Bimbo | 1.2022- - 2022 4, HETHEREO 96% X7 K
AL 4C (100%) b Bz oo s, Nutritional 2025 U 7 AR D R FE O B AL EEE AT -
(171" (171" Guidelines[17]° | 2.2022- L7-[39]",
2. HALOREX A0 2030 -+ 2022 4, HETHERLGL O 63%1X7 b
RS 7 B AT 3. 2022~ VU LEGFLRBNT L ADE T
(100%) [17]® 2025 d E I YERL U 72 [39]°,
Kellanova G — 1. B E AR DR 1-2. Kellanova 1.2021- 2022 4E, 93% M HEEEED T N v
BR5EED 90%25H | Global Nutrition | 2025 AEHEET L1=039],
T % 2R [ 24, Criteria[67]" 2.2021-
102] 2030
2. PR OfR
B R D T5%H3
% 32k [24,
102]
Kellogg AUS U T VELE 12 — BiEFoR R YU | 1997 (one | 1997 FEDBLILEL B RN 5 ) 40% (12
Australia [14] ™7 2 120mg/100g | year) ~88%) DF hU U AEHEE I
PUF, —ixsd L. A=A 7 U T7HOHIEENLD
F R U 7 A 400 B 235 R A HIE L2141,
mg/100g Aij [14]
Kraft Heinz G . BN —_RF o | — L R 2N B2 | 1. 2022- 1. 2022 4, G ELE DRy BL S % B
— V=R LHTHR A% 5% | 2025 FEHTHY, 2025 4FF TITEKT D
Ly s 2 5L57] i [21] 2.2019- Z BRI L[GT],
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2. HARHEL O 2. The Kraft 2025 2. 2020 4, EALBLG O 74, %25 3 AL
85%[21]" Heinz Global DRFE BAE AR LTz [21]°
Nutrition
Guidelines[68]"
Lorenz G B 8L 100%[29] | — RO | 2019-2025 | - 2021 4F, BEREOES GRS
Hazbipltd 2019 42 X v & B%HIPE L 7= [29],
15%H8 [29] - 2022 4E . Bl EL o 5ARMIHE R D)
B G B4 15%H1 L 7= [29],
McCain G HttoRT MR O] | — F U T AEGAR | 2017-2025 | 2023 4F. BEELG NY U AGH &
S (Bla7e L) % 5e FINEEE O %5t EINESEE 0 6. 6%% HilJE L 7=
[20] 15%H!178 [20] [20],
Mars G 1. B850 95%[26] | — 1. Mars Food 1.2021- 1. 2021 4E, BARBLEL 0 84%)3 S KL
b Nutrition 2025 Ziml- L7-[26]°,
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EHUER A 2021 4F
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7=V —[103] 2. Salt 2024 HE A HIgE L 7= [40],
reduction
targets for
2024[51, 103]
Nestle G — 1. BB % | Nestle 1.2021- 2022 -, 2017 -1 Sk L 7= EE
HRFEED 90%73H | Nutritional 2025 RSO R 5~6%DHI A L LT
P % BRI [ 24, Profiling 2.2021- [46],
93] System[69]° 2030

2. BB DR
AR 72 8D T5%D3N
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Y& 32hE (24,
93]
Orkla G B (Bl — 2017 HE L W BHL | 2018-2025 | 2022 4, EIEOMEA 45 b I L
L) [27]° G 15%HI 7= 1271,
[27]
PepsiCo G — LESRGEED | 1.7 M) UAER | 1.2021- 2022 4F, R AT 23 IR DA
pipl bt 3/4 7Y 1. 3mg/cal & | 2025 VAL NEMIRGERED 68%1X, Tk
(75%) [25] it [25] 2.2023- U GG EN 1 3mg/cal LT Th o
2.4 AR 2. PepsiCo 2030 71251,
A RFEED 3/4 | global sodium
(75%) [25] targets[25]
Saputo G H AR o> 84%[41]! — Saputo Nutrient | 2023-2025 | 2022 4F, $L5h0 82%5% LD H FEJLHE
Profiling B A L= [41]0,
Model[70]
Schwarz Group 1. GBR 1. (Lidl) B8, — 1. 72 EINEENE L | 1.2015- 1. 2022 4F, ¢ BINEEY LIRS
2-3. DEU (B&72 L) [15, R G AR 2025 HE% 20156 X0 & T%HIK L 7=
28] ® 20%HI98[15, 28] | 2.2015- (28],
2.  (Kaufland) H#t 2. BIEOEHRE | 2025 2.2022 -, HALT T o R4S, 325
5L 500 fh[28]° % L 20%H P 3.2015- IXEEOEH &% W1 20%H10 L 7=
3.  (Schwarz [28]P 2025 [28]°,
Produktion) H4tod 3. lkg H=H D 3.2022 2, BEEHEHLN kg BTV
BeE B (HIE7 YR E A B DI 535 A A S1%HITR L 72
L) [28]° #9 30%HIPRk [ 28] [28],
Tesco GBR, IRL | — 73 LD 65% & fEE | UK’ s 2004-2005 | 2022-2025 | - 2023 4E, 7% LD 60%IFEEEERY 72 g s
MI72pEsh (B | Nutrient (BER L2 ETe) &7eo7-[44]%
fLEETe) & Profiling Model ©20234E, R Ay R U L
35 [44, 104]° [44,, 50]° mOFEAIZL - T, BIEEZHM 4.6
kB L 7= [44],
Unilever G B8 o — Unilever’ s 2022-2028 | 2022 4F, BT D 64%H3 B £ 0D FEHE A
85%[42]° Science-based 727z, 2Rk v, D 82%h3
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EEYE
Nutrition SrfERE g/ HUL IO 32 EICH
Criterial66]® Mk L7z [42],

FERIAR A SVN HftO~_—A U —8 | — BEEAEZR 5% | 2019-2022 | 2022 4E, 2019 4E & LR TR S &

i (F&72 L) Hll I I 4% LT,
B¥EHLB CHL Bfto U BEeT | — ReOF FY A | 2010-2014 | 2014 4, SNUOFFEF RY U AEA
(100%) G 400 73 2011 4E0D 800~1000mg/100g 7> 5

mg/100g[30] 400~500mg/100g IZHIk =7z, %4

FED 46. 5%, /S DF R Y LB
H & 440mg/100g Kili Ch -7 ({3

MIAB 2#8b-7uyx” NEIKOR
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#*3-2. PRI LHMOBEREE L

24K BRIEDOHZDBEE BREUNZETEHE
n (%) n (%) n (%)
ﬁﬁ@ﬁ&%&@%ﬁa
fELE - A on () 29 (67) 12 (55) 17 (81)
W72 & :n (%) 14 (33) 10 (45) 4 (19)
RIEEFEDOHERERE -
AT Y —BIHEE (%) 28 (65) 11 (50) 17 (81)
NR=Z2F7 A4 KT HREEZHAEOHE : 156 (35) 11 (50) 4 (19)
n (%)
Epia:tilni
P (R, mR) P 5 (1, 11) 5 (1, 10) 7 (4, 11)
H R (%) ° 2025 4F : 26 (62) 2025 4F 1 10 (45) 2025 4F : 16 (80)
2030 4F = 7 (17) 2030 4F : 6 (27) 2020, 2024, 2028, 20304 : & 1 (5)
HEke 43 (100) 22 (51) 21 (49)

© ek (0=43), Bt (0=20), BUF (=17), 7o — LMK (=3) =
PRBIEL D &F4 B (BRIEEOAO R : 22, BRELS G B

CE DO BEHNSEIE TR LT,
19) HoHFEHERLT,

‘ LhZuO)ﬁ;HF'a%‘:ﬁ‘ L7z, KIEELY ., k42 BEE (BREOCAHO A 22, S 25T B

ik 43 BIRICH T 585G 2 R LT,

:20) PHEIEERLI,
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13 BHHiE RIEEHEDOEYE BARHERY | EEDSR
Aldi GBR 1. Salt reduction targets for 2024[52] 1. BUif 1. HEAREAT, GBREF[51]
! 2. UK’ s 2004-2005 Nutrient Profiling Model[47] 2. BUFF 2. RALEEYEIT, GBR BURF [50]
Arla G 1. Nutrition Criteria [98] 1. Bt 1. N/A
2. Nutri-Score[54] 2. BT 2. BEUC [53]
6 (AUS 1. Health Star Rating system[34] L B . A=A T VT e =ma—U—T 0 RN
Arnott’ s Group NZL) > | 2. Reformulation food categories and targets in 2' Hof HERE (55, 105]
Healthy Food Partnership[34] ) 2. AUS B [106]
Asda GBR UK s 2004-2005 Nutrient Profiling Model [35] T oAb FEYET, GBR BUF [50]
1. Nutritional guidelines [18, 107] 1. Bt 1. WHO[59]; EFSA [108]
Barilla FRA, G 2. Nutri-Score[18] 2. BUFF 2. BEUC[53]
3. HALELE 1 BH7Z 0 O/ 0. 5g LLT[18] 3. Btk 3. WHO[59]; EFSA [108]
WHO; DE F 14 32 16,
Bel G Bel Nutri+ nutritional criteriall6] EESH 109] ORI A St e R
Bonduelle G Nutri-Score[36] B BEUC [53]
Campbell Soup G 1. Nutrition Focused Foods[100] 1. B#t 1. N/A
Company 2. 87 2 —OREBIFFEEF[101] 2. Bk 2. N/A
. . 2 a — N | IFBA[24]
Ferrero G Global Sodium Reduction Targets[19] U
FrieslandCampi G FrieslandCampina Global Nutritional Standards[62, o WHO[61]
na 63]
. . . 2 a — N | IFBA[24]
General Mills |G Global Sodium Reduction Targets[38] U
Grupo Bimbo G Grupo Bimbo Nutritional Guidelines[17] EE WHO[61]
Kellanova G Kellanova Global Nutrition Criterial67] ek CFBAI [110], IFBA[24]
Kellogg . . 7' a — x| ESL OB [111]
Australia AUS Pick the Tick program[14] JUHIR
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e 3 HHiE RESFEDEHE HZEERE | EEDOS R
1. BEENRMEAT, GBRBUMFIS1], FDAL112],
1. G 1. The Kraft Heinz Global Nutrition Guidelines[21, 7T A A FRA BUR[113], fdthE -
. Lt | LT
Kraft Heinz 2. AUS | 68] 0. Heitf mln T EEE, AUS BURF[114]
and NZL 2. Health Star Rating system[21, 57] ) 2. A=A KNTVUT e =a—U—F 0 RN
FERE[55, 105]
1.G . 1. N/A
1. Nutritional profiles of snacks[29] 1. B4t
Lorenz 2 DBU| S o re[29] o 2. BEUC [53]
and AUT
McCain G Nutritional profile[20] EEis N/A
. . . . . . N
Mars G Mars Food Nutrition Criterial26] EESH g;;’SDééRH;fﬁlgggé’BiSAggj IFBA; SEEAR
1. UK’ s 2004-2005 Nutrient Profiling Model[48] 1. BMIEHETT, GBR BUF[50]
2. Salt reduction targets for 2024[48] 1. BURf 2. BEEARMEATT, GBR BUF[51]
Morrisons GBR 3. B THIEL oFor : RAEMOME T I —I2t | 2. BUN 3. FEEARMAET, GBR BUF[51]
LT, 100g H7c W OREEHEN DR &b 26907 | 3. BUN
WELEHZ D AR IE [48]
1.Leroy et al. 2021[64]; WHO M ONE D fh ook
Nestle G 1. Nutrient Profiling Model[64] 1. B4 F%@%%ﬁ@%}'%@[w] o |
2. Health Star Rating system[58] 2. BURf 2. A—AKRT VT s+ =ma—U—F 0 NEMLIEHE
F&B (55, 105]
Orkla G Nutritional profile[27] H N/A
. . 1. WHO [25]
PepsiCo G ;' iiizigz ii:i?iiiidéETtgifieE2£§5] ;'Ejii 2. WHO; FAO: TOM: EFSA: FAL:, WCMZES
) ’ (Eurodiet) ; 18 WEOBHFHEH A KT 1 L [65]
WA DOBUS, AR Y R, BEMK, LOFRF
Saputo G Saputo Nutrient Profiling Model[70] H BENORBRT AT 7 AV TETIVOERE
IXEE[70],
1.UK’ s 2004-2005 Nutrient Profiling Model [49] | Bk 1. BWKEHETT, GBR BUF [50]
Schwarz Group GER 2.National  Agreement to Improve  Product 0. B 2. fEE - |k - AAR—Y%4, NLD BefF[115]
(Lid1) Composition 2014-2020[15]
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= LA =

Tesco GBR, IRL | UK’ s 2004-2005 Nutrient Profiling Model [44] RS FeandEHEST, GBR BUAF [50]

Unilever Nutritional Standards[95] Dotsch—Klerk et al. 2022[71]; WHO[3]
Unilever G 2022 # X Y Unilever’ s Science-based Nutrition | H#ft

Criterial66]
ZER R A SVN N/A H 4t N/A
MK B CHL NOF U T LG E 400 mg/100g[30] B CHL BfF [30]

N/A, &7 L

BEUC, the European Consumer Organisation (BKJNVHZrE#EHE) ; CFBAI, Children’ s Food and Beverage Advertising Initiative (F& & MIT AN, *
FEHAA B354 =27 F ) 5 EAL, USDA Evidence Analysis Library (USDA = &5 > A3#77 4 7 Z V) ; EFSA, European Food Safety Authority
(FRINF b 22 4F46B8) 5 FAO, Food & Agricultural Organization ([EFSHARMEEHEMEI) ;5 FDA, U.S. Food and Drug Administration (77 A U 14 fbh
I ELE) 5 FSANZ, Food Standards Australia New Zealand (A—A KT UT « =a2—U—F 0 NENELMEMR) ; HHS, U.S. Department of Health
and Human Services (7 XU b&REMRMEENAE) ; IFBA, International Food & Beverage Alliance (EES&M - &8kBT7T 7472 A) ;I0M, US
Institute of Medicine CREEFHWIZEAT) ;;NAM, National Academy of Medicine (&KET 475 I —) ; NHMRC, National Health and Medical
Research Council (A —A +T U7 « ESTARMEERIITEEFES) ; USDA, U.S. Department of Agriculture (7 X U W& EE%E); WHO, World Health
Organization (TR MEHERT)
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F A2 BRIEEHEOHENEE LD

BRI ER
24k Bt : B : 7a—/ VK :
n (%) n (%) n (%) n (%)
w7 2 —RI D FEHE
(%:%%7u774W%?w)836®® 18 (90) 16 (89) 3 (100)
BN HT-0 OBEER & 3 (8) 1 (5) 2 (11) —
N/A® 1 (3) 1 (5) — —
aak’ 41 (100) 20 (49) 18 (44) 3 (1)

N/A, &L

“ R (=41), B (0=20), EF(=17), 7' m— LA (=3) Z & O BEKNSEIAZR LT,
bR 41l BEEL D EIGEZR LT

# 5. KT~ U T AL ORI

e 3
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HEE/ G G AMR, EUR G
b (I TRV T ARES BARERESE L RFEORMIZE
LD — ELTHIbA VY THIEAYV ULE BV T LE 25%E
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Z PR [73]
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N L IR 0 rEAE
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7. BUFCHIGERE O
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B
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2009 - L 0 R pFEL
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BA%E & Bl & Tk

fEFER 2 R IC W R
LI DM & (HEE
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43



BB

Target setting and voluntary actions for
dietary salt reduction: Questionnaire for a
company in ‘Country name’
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Company information

Company name

Global or parent company

Contact of representative
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A. Target setting and efforts towards salt reduction
We would like to ask you about the company’s salt-reduction actions since 2015 when the Sustainable Development Goals were adopted. If the
company conducts the action checkpoints below, please select ‘yes’ and fill in the specific actions in the ‘Actions’ column. Please select ‘yes’ even if the
company is conducting a comprehensive activity — and not only salt-reduced actions — for nutritional improvement. Please add detailed references,
e.g., annual report and website URL, in the footnote if they are available. Please use the ‘Comments’ if you have anything about which you would
like to inform the research team. The action checkpoints are cited from the Business Impact Assessment —Obesity and the population - level
nutrition tool (Sacks G et al. Obesity Reviews. 2019;20(S2):78—89).

Reformulation to reduce sodium content

No Action checkpoints Actions Comments
1 Does the company generally publish a | (ONo CCEVVYILTTHFRMEANLTZELY,
comprehensive set of commitments or | (1Yes
objectives related to new product | If yes, please fill in the specific action.
development and reformulate its existing | c—&2UYILTTHRRAMEAALTIZEW,
products to reduce salt?
2 Does the company use a system/ criteria | (JNo CCEVI)YILTTFARAMEAALTESLY,
(e.g., product classification system or | (IYes
nutrient profiling system) related to salt | If yes, please fill in the specific action.
reduction (or not only salt reduction) to CCEI)YILTTXRMEAALTLESLY,
classify the healthiness of products for
product development/ reformulation?
3 Does the company reduce the salt contentin | (JNo CCEVI)YILTTFARAMEAALTESLY,
its prepackaged foods without including a | [(JYes
nutrient content or health claim to target all | If yes, please fill in the specific action.
consumers including those who are not | ==Z&ZJYILTTHRRAFEAAL TS,
interested in salt reduction?
4 Does the company utilise low-sodium salt | (JNo CCEVI)YILTTFRAREAALTESLY,
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CCEVI)YILTTXFRAMEAALTLEEN,

No Action checkpoints Actions Comments
substitutes (e.g., potassium salts)? Yes
If yes, to what extent does the company use salt
substitutes? Please fill in the specific action.
CCEVIVILTTRARMEAALTLESLY,
5 List other actions that the company takes. [ONo CCEVVYILTTHFRMEANLTZELY,
[Yes

Please add lines if needed.

CCEVVYILTTHRARMEAALTESLY,

CCEVYYILTTHFRARMEANLT S,

Please fill in available information, including issuing agency, title, URL: *** (access date: date). Please add the cell appropriately.

Nol

CCEVIVIFEREFAYTLTTERMEA DL TS,

No2

CCEVIVIFEREFAYTLTTERMEA DL TS,
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B. Background of company efforts in salt reduction
Please fill in the background on the company’s efforts in salt reduction.

B-1. Organisational structure for implementing efforts in salt reduction

Please answer whether the company implements the following: 1) a key decision-making person or department and/or 2)

cooperation with a government or municipality. If you select ‘yes’, please fill in the specific description.

A key decision-making person or department

[[I1No
[1Yes
If yes, please fill in the specific action.

CCZVUYILTTFRRMZEAALTLERLY,

Cooperation with a government or municipality

[1No
[1Yes
If yes, please fill in the specific action.

CCZVUVILTTFRRAMZEAALTLERLY,
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B-2. Measurement tool for assessing efforts in salt reduction

Please answer whether the company uses any measurement tool and/or assessment criteria for assessing its efforts in salt

reduction. If you select ‘yes’, please fill in the specific description.

Measurement tools

[INo
[1Yes
If yes, please fill in the specific action.

CCEI)YILTTEXERMEAALTLESLY,

Assessment criteria

[JNo
[1Yes
If yes, please fill in the specific action.

CCEIVILTTHRRMEA AL TR,
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B-3. Setting salt levels in accordance with a global benchmark
1. WHO has published global benchmarks for sodium levels in foods across various food categories (WHO 2021). Does the company

utilise these benchmarks to set salt levels in their products? Please select the most relevant of the choices.

O Utilise the benchmark

O Utilise part of the benchmark
O Do not utilise the benchmark
0 Do not know

2. If you chose ‘Utilise part of benchmark’ or ‘Do not utilise the benchmark’ in the above question, please choose the closest reason

from the following choices (multiple choices allowed).

0 The benchmark level is too strict to use.

0 The benchmark is not culturally applicable.

0 The company uses the benchmark published by the national government.
(The publication name: ZZ#%%JvZLTTFRMEANLTEEL,)
(URL if applicable: ZZ%4YvILTTHFRMEAALTEELY,)

O The company uses the original salt level setting.

O Other (CZ%5YyILTTHRAMEAILTLLESLY, )
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https://apps.who.int/iris/rest/bitstreams/1344511/retrieve

B-4. Incentives for conducting salt reduction
Does the company pursue salt reduction from the point of view of Environmental, Social, & Governance (ESG), such as the

assessment of Access to Nutrition Index (ATNI)?
O Yes O No

If ‘yes’, please provide details about the received (or expected) ESG incentives.
SZEVIVILTTIRRMEAALTESLY,

Does the company have any other incentives, such as economic incentives from the government, for conducting the sodium

reduction initiative?
] Yes 1 No

If you selected ‘yes’, please provide details about the received (or expected) incentives.

CCEIVYILTTRRMEABLTLESLY,
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https://accesstonutrition.org/

B-5. The difficulty in implementing sodium-reduction actions and solutions
1. Does the company have any experience with discontinuing lower-sodium products?

O Yes O No
If you selected ‘yes’, please provide the reason and the decision-making process.

cEIVYILTTHFAMZEAALTLESLY,

2. Does the company have any barriers and enablers to sodium reduction?

O Yes O No
If you selected ‘yes’, please describe the barriers and enablers.

Barriers
2RIV IZLTTFAMEBASNLTL X,

Enablers
xRV ZLTCTFFAPEANLTL X,

Thank you for answering the questionnaire. Your input is much appreciated.
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Appendix A: How companies are selected

This study selected 36 high-income countries in which the government
recommends the voluntary actions (WHO. WHO Global Report on Sodium Intake
Reduction, 2023). This survey requests input from overseas companies that have
experience with the best practice of salt reduction through the International
Network for Food and Obesity/NCDs Research, Monitoring and Action Support
(INFORMAS) and other networks. The INFORMAS is a global research network
that monitors the actions of public and private sectors to create healthy food
environments.

Table 1. The countries where the government recommends voluntary actions for
salt reduction

Country Area
Australia WPR
Brunei Darussalam WPR
New Zealand WPR
Republic of Korea WPR
Singapore WPR
Austria EUR
Belgium EUR
Croatia EUR
Czechia EUR
Denmark EUR
Estonia EUR
Finland EUR
France EUR
Germany EUR
Greece EUR
Iceland EUR
Ireland EUR
Italy EUR
Lithuania EUR
Luxembourg EUR
Malta EUR
Netherlands EUR
Norway EUR
Poland EUR
Portugal EUR
Qatar EUR
Slovenia EUR
Spain EUR
Sweden EUR
Switzerland EUR
United Kingdom EUR
Barbados AMR
Canada AMR
Chile AMR
United States of America | AMR
Uruguay AMR

WPR: Western Pacific Region, EUR: European Region, AMR: Region of the Americas
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