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A. HEEM stay in Thailand where medical marijuana

Based on qualitative inquiries, the study use was recently legalized and some Japanese
aims to describe marijuana use behaviors travel to Thailand to use or experiment with
among Japanese nationals who temporarily marijuana.
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B. MIRAE

First, ethnographic mapping in Bangkok
and Chiang Mai was conducted in January
2026. We identified and described the
operation of marijuana dispensaries and
Japanese customers. Then, we will conduct a
total of 12 qualitative interviews with
Japanese nationals (6 current marijuana
users and 6 non-users). After integrating
ethnographic and qualitative interview data,

we will summarize marijuana use and non-

use behaviors in relation to
sociocultural/demographic factors among
Japanese interviewees.

Inclusion/Exclusion Criteria: Mmarijuana

user participants in this study will be: 1) 18
years or older; 2) Japanese nationals; 3)
Living or staying in Bangkok or Chiang Mai
for more than one week; 4) Being able to
understand the information sheet in
Japanese; and 5) Having used marijuana in
the past 60 days in Thailand. For non-
marijuana users will be: 1) 18 years or older;
2) Japanese nationals; 3) Living or staying in
Bangkok or Chiang Mai for more than one
week; 4) Being able to understand the
information sheet in Japanese; and 5) Having
never used marijuana anywhere.

Human Subject Issues: We have submitted
the study protocol for NCNP IRB approval,
but the committee has some concerns, such as
possible arrests of study participants in
Thailand and/or dJapan. The study will
maintain the confidentiality of participants as
strictly as possible and protect their identities
as much as possible. We will not collect any
identifiable information (e.g., name, phone
number, and email address) of the marijuana
user participants. The participants will be
directly recruited at the targeted marijuana
research

dispensaries by a Japanese

collaborator. After an interview is completed
and a giftcard for the compensation of the
interview time (1,000 Baht) is handed to the
participant, they will be provided with
information about substance use treatment in

Japan and elsewhere.

C. IRHER

Based on ethnographic mapping, we found
that a group of Japanese nationals regularly
visits the dispensary in Chiang Mai that is
managed by a Japanese national. According
to the manager, regular customers are
relatively older and include seniors who live
their retirement life in Chiang Mai. Also,
some come from Japan regularly for medical
reasons (e.g., relieve stress due to medical
conditions). A manager at the dispensary in
Bangkok said some Japanese customers are
from Japan as tourists, but the number is
small. Most Japanese customers tend to
temporarily live in Bangkok for work or as
tourists. Both of these Japanese-managed
dispensaries have regular customers,
including Japanese, Thai, and other
nationalities. Both of these managers
stressed that they are selling good quality of
marijuana to attract customers, in general.

The study collaborator also visited several

marijuana dispensaries around Soi Nana,
where a number of dispensaries are
operating, mainly for tourists. One
dispensary required customers to fill in a
form for medical use of marijuana if
customers want to purchase marijuana at
the dispensary. The dispensary requires
customers to show identification (e.g.,
passport) and fill in several questions
regarding marijuana use. The form will be
kept in their medical doctor’s office.
However, the majority of dispensaries

neither check customers’ age, nor ask for
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identification. The dispensaries also sell a
number of marijuana products (e.g.,
weed/leaf as a joint or in a bin, gummies,
sleeping aids with Cannabidiol (CBD)).
Recently, the Thai government announced
plans to implement strict regulations for
licensed dispensaries only for medical
marijuana use. However, it is still relatively
easy for tourists to purchase marijuana

through dispensaries.

D. R

Based on ethnographic mapping, a large
number of marijuana dispensaries are
operating in Bangkok and Chiang Mai after
medical marijuana use was legalized in
2022, although the Thai government recently
tries to restrict marijuana use strictly for
medical use. Those in tourist places have big
signs for marijuana products and mainly
cater to tourists. Japanese who are visiting
or temporarily staying in Bangkok or Chiang
Mai are exposed to these advertisements and
are able to obtain marijuana for recreational
use or experimenting with marijuana. Very
few dispensaries ask customers’ age or to
show IDs. The dispensaries managed by
Japanese nationals have regular Japanese
customers who are temporarily staying in
these cities or have lived there for a
relatively long time. However, the majority of
customers seemed to be foreigners or locals
who seemed to purchase better quality of
marijuana through dispensaries managed by
Japanese. As of January 2026, it seems that
a sizable number of Japanese nationals come
to their dispensaris who have lived for a
relatively long time in these cities. Very few
tourists from Japan seem to visit these
dispensaries and purchase marijuana.
However, it should be considered that some

Japanese may avoid visiting Japanese-

owned/managed dispensaries because they
may be afraid of encountering other
Japanese and may purchase marijuana from
dispensaries for foreign tourists, in general.
Because of ethnographic mapping, data are
limited by observation of dispensaries and
conversation with dispensary
managers/workers. It is needed to describe
the situation of marijuana use among
Japanese nationals temporarily staying or
visiting these cities based on in-depth
qualitative interviews with Japanese
marijuana users as well as non-users. Also,
the influence of sociocultural factors (e.g.,
attitudes toward legalization of medical
and/or recreational marijuana use and
norms toward marijuana use) and
demographic factors must be investigated.
The comparison of these factors between
marijuana users and non-users could be
clarified so that results could be utilized to
develop a prevention program of marijuana
use among Japanese who visit or temporarily
stay in Thailand. For example, if we find
that Japanese with strong norms toward not-
using marijuana are less likely to use or
experiment with marijuana, we may develop
a program that strengthens the norms of not
using or experimenting with marijuana

through group-based interventions.

E. &5

A number of marijuana dispensaries are
operating in Bangkok and Chiang Mai. A
sizable number of Japanese nationals
regulary visit the dispensaries managed by
Japanese. It seems that not so many
Japanese tourists visit these dispensaris to
obtain marijuana but Japanese tourists may
avoid these Japanese-managed dispensaries
and obtain marijuana through a number of

other dispensaries. Our study will further
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investigate marijuana use behaviors in None
relation to sociocultural and demographic 2. PR
factors based on the next phase of qualitative None

interviews with Japanese marijuana users

and non-users living or temporarily staying H. #MEtEEDHEE - ZHKR
in these cities. (PEZET)
LFF#FHfS  None
F. &3k 2. FZHHZH % None
None. 3. Z?Ofhh None
G. IEFEEK
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