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Current smokers, female
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# 1. MPOWER DS BITHER VA

MPOWER %7V

OBRMERFS T VA

Q#HELFVA

QuEHBITY T4

Protection

2 (Complete absence of
ban, or up to two
public places

completely smoke-free)

3 (Three to five
public places
completely

smoke-free)

5 (All public places
completely smoke free,
or at least 90% of the
population covered by
complete subnational

legislation)

Protection compliance

1 (Minimal

compliance)

(To be decided)

3 (High compliance)

Offer help to quit

4 (Some cessation
services and/or NRT, at
least one of which 1s

cost-covered)

(Same as D)

5 (National quit line,
some cessation services
and NRT cost-covered)

Warning on packages

3 (Medium size
missing some
appropriate
characteristics or large
missing many
appropriate

characteristics)

4 (Medium size
with all
appropriate
characteristics OR
large warnings
missing some
appropriate
characteristics) in
2020

5 (large warnings with
all appropriate
characteristics)

Media campaign

2 (No national

campaign)

3 (National
campaign
conducted with one

to four appropriate

5 (National campaign
with at least 7
characteristics on

television and/or radio)

characteristics)

Enforce bans on 2 (Complete absence of (Same as D) 3 (ban applied to all
advertising ban, or ban not media)

covering national

television, radio and

print media)
Compliance of 1 (Minimal (Same as @) 3 (High compliance)
advertisement ban compliance)

Raise (tax)

63.1% of retail price

(2 tax increases)

75% of retail price

MPOWER level (1: Data not reported); 2: Level 1 (lowest); 3: Level 2 (2nd lowest); 4: Level 3 (2nd
highest); 5: Level 4 (highest)
Compliance 1: Minimal; 2: Medium; 3: High
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3/22

WPRO (Western pacific regional office) $H 24 3 | Z 7 SCA 3% PR AE O MR R 2 FH 75
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9/18

WPRO JrL7- HQ [B1% [HAE 2020 455 1 PO HE B fEL T_—/3—D#E
1 % B |

10/18

TIERR Gy 2 3 BEL THAT BT 528% WPRO (2425
Suggested solutions
To split the Paper into two parts:
O Part 1: The supplement describing the methods in detail
O Part 2: The main text describing the summary and the results

(or other contents that may vary according to the WHO’s needs)

11/4

WPRO 75 WHO [ZHE L E24(F (Katanoda, Gilmour, Togawa 1#4)

12/6

WHO fthEBE DI IEE D ORRIRE LA Rl

2020 4

1/2

H AN A 73— (Katanoda, Gilmour) CHAZET L THOHHZ LA IE
(WHO 7 /ORI A ZIXE A )

3/30

WAV YT\ 1 AFIEH 23R E (Katanoda, Gilmour, Togawa @
M CARKIZA TEOELZEAHLEDE)
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