
 
 

 13 

α

2 4 2

2 9

9 9 3 2

I2

2 2

2

2

93 2 2

2 9

0

2 9 1

29 8

3 2 9

2 2 3

A.  
2002

20% 22011
77 2 53 120

9

9 9 32014
2

I2

2 2

2

9

2

2

9 9 93 2

2

1 2

2

9 93 
5

6 2 2

9 2 40%
8 2 3 



 
 

 14 

	
2 9

2

2

9 9 9

22014 4 23 2

5

2

62

2017 3 31 2

5

2

2

6 9 3

2

I

3 

 

5

6 2

2

8

 2015. ( )
  2016
25

6 2

9

2 2

9 2

I 9 9

8 3 
2

2

2

3 
 

I.  

 
①  
②

 
③   
④ 9

 
 

2:  
 

2

8 2



 
 

 15 

93

5

6

93

 
J.  

1: 
①  

	
2

922014
2

I

9

50 60
9 3 

 
2

α 9 2

2

50 60
9 3 

 
②

follow up  

 

2016 30 2

2

I 3 2

I 10 2

2

α  

 
22018

8 2

2

50% 9 3

2017 3  



 
 

 16 

	

	
2 9 2

3

2 2 2

2

50 60% 2

9 3 
	


	 	���������	

↑
32016 2

5
9 3 

 
↑ 2

9 3 

 
↑ 2

2 15 2

93

9 93 

 
↑

9 2

2 70 8

3 
 



 
 

 17 

④ 9

 

 
↑ 2002

2

9 9 2

1 80% 2

8 3 
 

2:  

 
↑

HCV 32017
8 2 50%

9 3 
2015 22016 8

2 50% HCVRNA
9 2

9 3 
HCV (23%),

2 10%

8 3 
 
K.  
    1:
9 α

50 60% 3

2014

2 50
60% 8 3 

2

50%
8 3

2

2

8 5 6 2

2

3 
2 2

9 2

9 2

8 3 
2

2

1
2 9 50%

2 I

8 3 
	 	 	 	

	
	 2 2

9 3 
	 	 	



 
 

 18 

	
	 	 	 2

I

2

9 3 
 

2: 

2 4

250
9 3 

 
α  

2 2

2HCVRNA
2 2

2 9

9 2

3 
2HCVRNA

2

9 3 

 

9 2 8 2

9 8 2

HCV 50% 2

2 9

10% 2 2

3 
 
L.  

α

3 
①

50%
 

② HCV
50% 2

93 
 
M.  

 
 

N.  
1.  

5 7

9

6 

G  vol.6 No.1 111-116. 2019 

2.  

1. 2 2 .

5 9

6  



 
 

 19 

25

6  59 

suppl(1), A127. 2018 

2. Korenaga M, Ide T, Korenaga K, 

Ohe C, Kamimura K, Fukuyoshi J, 

Kanto T. Tailored Message 

Interventions Using Social Marketing 

Approach Versus Typical Messages 

for Increasing Participation in Viral 

Hepatitis Screening Among 

Japanese Workers in the Medium or 

Small Sized Companies: A 

Randomized Controlled Trial. 

Hepatology. 68. suppl (1). 577A-

578A. 2018. 
 

O. α 
1.   
2.   
3.   
 

 
  

 

  


