Recording on Nov 13, 2012

On site event at a high school on Dec 1

Summary

EE as a strategic methodology that applies the
power of stories

The essence is the use of models that present
possibilities

Participatory approaches enhances the
effectiveness and impacts in the social
environment --- collaborative relationship for
health promotion

Details on “Bay for Seventeens” on Kawamura, Y & Kohler, C,
Applying Sabido’s entertainment-education serial drama strategy

to serve local radio audiences in the US and Japan, Critical Arts,
27(1), pp93-113.

SKK20 — Shikyu-Keigan-Kenshin wa 20 sai kara in Japanese

éa meaning Let’s get cervical cancer screening from 20 yea

Year 1

Focus group interviews to understand the
target audience (early 20s) whose screening
rate is less than 10%

Prototype examination

— Development of a radio drama to be broadcast in
Feb, 2014

— Plan of an escaping game event
— A song of SKK20
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Year 1

* Formative research
— By quantitative methods
= To understand the target audience
« To identify a few good segments to target
— And further by qualitative methods
* To get insights of the identified target audience
* Summary to creators
— >Creative concepts /prototypes??

Thank you!

Yoko Kawamura
kawamura@kumamoto-u.ac.jp




How much information created and

used in Japan and the U.S. ?

Background

 Japan has done research on information
distribution over 40 years since 1971 by
Ministry of Internal Affairs and
Communication.

* U.S. recently started similar research, such as
“How much information?”research by UC San
Diego.

Information created and used in Japan:
2001-2007

¢ In 2009, 20 media in 6 areas (Telephone,
Internet, TV, Mail, Print, Software) were
analyzed.

e Formula to calculate information created and
used is described below.
— Information Created = Amount of info.
ReceivedxAmount of info. Per unit(bit)
— Information Used = Duration of Media Use xAmount
of information used per unit(Recognized amount of
info.)

Internal Affairs and C: (2006). Census of information distribution.

We live in an age where it is hard for campaign
messages to reach the citizens.
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Internal Affairs and C (2006). Census of information distribution.

Comparison of major media use/day
between Japan and U.S.

Media Duration (min./day)

‘07 Japan? ‘09 USA?

Phone 12 43.8
Internet 46 100.1
TV 280 294.6
Radio 113 133.2

Newspaper 20 4.8
Magazine 5 16.2
Book 9 15.0
Music 12 27.0
VTR/DVD 3 15.6
TV game 4 55.8

Source:
1) Ministry of Internal Affairs and Communications. (2006). Census of information distribution.
2) Roger E. Bohn and James E. Short. (2010). How Much Information? 2009 report on American Consumers.




Recent Phenomenon in Japan: What
we’ve seen and learned through 2
popular TV programs
Nov. 21, 2013

Yoko Kawamura
Kumamoto University,
Center for Policy Studies

Background on Japanese TV industry

A public broadcasting cooperation (Nippon Hosou Kyokai —
Japan Broadcasting Cooperation )
Private TV networks
— 5 Key stations in Tokyo
— Each key station has a sub-key station in Osaka, and a major
station in Nagoya
— At least a few stations that subscribe the network benefits

Not many cable TV subscribers

Switching to the Digital Terrestrial Television Broadcasting
completed in March 2012

(Mo )

Japan Broadcasting Cerporation
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An example of transmedia storytelling

“AMA-CHAN"
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Story of Aki who wanted to be a female
professional diver.. But she became..

She was not in Iwate when the tsunami disaster
happened, which moved her further. 5
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NHK’s morning TV drama programs

“Asa-dra”

e Since 1961
e More than 80 programs

* Most are the stories of women
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Feedback from the general public
(April, 2013; N=6,137, M=3,743, F=2,394)

* Reasons for the Requests for Asa-dra
favorites
1. Stories
2. Main characters B stay balmy
3. Actors who played e peii

main characters

Compassion for the

& > y B No request
settings in particular

times "o
Compassion for the interests
story settings

What are different from ones until
90s?

* We have technology that allows

— the program to much more easily communicate
with viewers, and

— the viewers to have conversations with others on
the programs and to form communities to go on
the conversation

* Leading to the world-creation with
participation --- “Ama-chan” is the pioneer




: The Website of Kita-Sanriku-
2 Cho's Tourist Association

Greeting
from the

Chair of
Association
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Fictional Town “Kita-Sanriku-Cho”
13
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CD Sales of Fictional idol “Haruko”
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Tons of Tweets!!
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Drawing Festival on Twitte:
(June 3, 2013)

On Sep. 2™, the
tsunami disaster was
drawn.

The number of tweets
was about 6 times as
usual..
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Sociologically analyzing...

* The lead writer’s
— view of the family and the community,

— critical view toward the way of thinking in mid-80s

of the bubble economy era, and

— approach to addressing the recovery from the
tsunami disaster in the eastern Japan

Economical impact for the local
community
* Estimated increase in visits to the drama

location (Kuji city in Iwate prefecture) =
344,000

* Economical impact = 3,284 millions
* Estimated new employments = 456

Research report by Research Institute for lwate
Economic (Aug, 2013)

Small summary for “Ama-chan”

* Good writer who presented a good story with
a group of humanistic people

 Attracted different groups of people (usually

younger)

Transmedia components with a lot of FUN©®

which enhance participation of the viewers

Traditional viewing rate my not catch all..

There should be more who watched movies

recorded and provided online




The power of SNS

HANZAWA NAOKI

I’'m gonna
make a double
revenge.
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Mechanisms

Magazines/
Newspaper

SNS plays roles in circulating information so

that information on the TV program appears
h

Personal

Sakai, 0. (2013). com/201

In the case of Hanzawa Naoki...

ANGER toward
injustice
Unrealistic
components

i “Feeding”
points Vs

Increase in production of
movies

HOT Stories

/

Increase in use of SNS or
tweets

Increase in viewership
among those who don’t
usually watch TV

Sakai, 0. (2013). h com/2013

Small summary for “Hanzawa Naoki”

* Stories that people want to discuss or buzz on
may be important for being “spreadablility.”
— Put a little bit the unrealistic in a positive way
might be good??
* SNS plays a critical role in this high-tech
society...

To be spreadable.. in Japanese society

* Needs the story that people buzz on

* Can use the transmedia approach to increase
the room for buzzes

* Realizes the roles of SNS and/or strategically
uses it to be successful
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