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#F1 FEL~DOHSS BH - B O~ —47T 4 T 54 XU A, BEOHEMBRBIBLIOT AU I 0B =56 0

mE - AHA T e A : e ‘
FERR B IREBE DA T A5 TR O R R
A% YA The BCAP (Broad Office Ok EEE 16 R OfrflitftDEE ik O16 @R b LEHA LN TFE
1~13) Committee on Communication ~DRFFE OXx T/ ¥— - HHANDOFEHREELE LOMBENRENT 0 /T LF, BX
Advertising (0fcom) I, FTIERKZ OBMZFERB LOVNEEEZRRE LTckE 70l T LHiHh TORERED
Practice)Code %, Eiéen For L EERRFRROFERZELL 2k
(2007 FE~) FENDA OFEHLICEEMICEAZRDAEED OFELERFy AL, TLEX
& 2k FEHE, TLVEF T A VIEETO
HSFF B S A5 X 2 maic £ 1k
HBE The Special Act on  Ministry of Food [EEMZED 18 Rk OfBMEEY —v (FERERE 200 A— 1  OHFSS BfOEE, 7% 5D
15~18) the Safety and Drug Safety — —HESEFfID V) WTORGINI-EEICL A HFSS B 1% 7 BRI HeEst
Management of (IH Korea Food HIR, £HE DG ZHIFR S U< 13EEik
Children’s Dietary  and Drug 2 DR OHFSS BB EIT & T, BAZED
Life (2009 ££~) Administration) X5 RREEDOEE (FLYE, TU4,
AV E—Fy MZBWT)
7 AY A the Children’ s Food the Council of BEORE 12 BRH (—EREREY) ORI OFEANI 2V, (F Ly,
19,20 & Beverage Better Business  ESFOE= O (ZDOFEENZBIM L TWAEET) T FU4, HRM, 4 F—% v hZ
Advertising Bureaus N/ TO “12 BRBOTFELERR L LIZE BWO) 12 BB 2 RBIZ LIRS
Initiative ({222 & (CBBB) HER LV EENLZEOBROILDOL O L1E, 2~11 KE TOREE - 78
LEEHRB S0 ST HIBR % ST THHZ LEEKNERTD FR 25~50%% HDDbDOEIET,
L, 2006 FE~ ) Ihighno OFa& 7 b UL ARV MNEEHAL EWOIERERDY,
A, RN EERET S
EENSO OFx¥ 777 —KFAN(REMRBEDX Y
b4 F 72 —0kR<) BERT AR, /3

DIREZEEICR S Z L 2RERT5

UL b T AR PR, TUVEEHE, BEORT, EEORMGEERLEEY,

nEERLHLZY T2 8I0hY, HHEREORYE, MRECHTIRMERD ST T 4 VI Fik
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# 2 4 XU Z Food Standard Agency ¥ & '8 [E Ministry of Food and Drug Safety ® HFSS & < IO E R

A4 ¥ U A Food Standard Agency {2 & 5 EE 19 #%[E Ministry of Food and Drug Safety |Z X A&z 517
<ABfh> < B>
100g %721 1EBEOY—E 7 (BAWIR—Tay) *H720
TEIFIABRSER - >20.0g, BaFnfERAEE - >5.0g, HEFE: >12.5g, TR )VX— 1 >1000keal, BAFIfENAEL : >8g
A : 1.50g TR )LF— : >500kcal 7> 27= AL E : <9g

TRV F— : >500kecal 2>2>F h U 7 A >600mg
1BOY—t 7 (BAWEIR—ay) * 47 BAFIFERAER « >4g DT AIELE : <9¢g

REAFnfgiAEs - >21.0g, SAFNfENAES - >6.0g, ¥EE 1 : >15.0g, BAFnAEREES « >4g >>F U U A : >600mg
A >2.40¢g

<fckt> <AFvI ERELED) >

100ml %7 Y LBOY—EY 7 (HHVIEHE—aY) *HU7b
REaFuRERAE: : >10.0g, faFufENSEE  >2.5¢, TR/VF— : >500kcal, FAFNfENGEE : >8g, HEMH 2 : >34g
W 1. >6.3g, A : 1.50g TR F— : >250keal 7O AIELE - <2¢g

BAFARRAES « >4g O AIELE  <2g
P 2 >17g O AELE - <2g

*ILEEHR IO, portion, serving size & FNENTHoMR, HBELT M AOY—E LT (HDHWIR—Vav) | ERLE
1 ERE, TR I UFEOMOHHE A2 ST Tladded sugar)]
2 fric BRRy 2R ORiE2 <, Tsugar] LREHSHOLTVD



#3 7 AYUHD the Children’s Food & Beverage Advertising Initiative (CFBAD M#ed%3 L OVE AL 12kt L CAENBER LTV AREE S0 7 7 A /L 20)
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the Children’s Food & Beverage Advertising 423 1** {3 2%
Initiative (CFBAI) D42 *
<Pa—RA> <TRTOFER> <TL—=N—[ERTZT—=INT >
1ROV —Er 7 (BBEWVIER—ay) ** U 1 BOY—E U7 (HDAWIER—vay) **¥* %k 1ROV —E U7 (BAWER—T g ) **F*Y
Ui Ui )
T RLF— : =160kcal TRV — : =200kecal T RLF— 1 =170keal
SaFfE R « Og WREE : Ko L HWIEE - =3g
F U A £140mg BFAE A - <2¢g fafnfgiAER - =2¢g
FESE 1 0g bZ v AfERAEE - = 0g 2 L7 v AR - =0g2
FRU DA £230mg
<meals> PEFH 1=12g

1BOY—E 7 OR—v 3 (Mea)¥7z b
TRVFE— : =600kcal
fAFnAERAEE © =10% keal

FRU DA £740mg
PEFE 1 20g

QREEONBPEENTVDIEE, 1 FEEOHIR
1T 15¢)

*CFBAI Ti, R % 10 07 FY — (Ya—RA, A, B RE-HE A7, EEE A& FEFEYS, mixed dishes( Food and Drug Administration ( FDA) ,U.S. Department
of Agriculture(USDA)ZE3%? main dishes {23 TIZE 572V b M), main dishes (FDA,USDA M 38), small meals, meals(tFDA,USDA OER)) IThlF, A7V — 2 L ICEEN RN - &
BLe LCOHRT2RB T 7 7 A VERRLTVS, ZZTHE, 10473V —0550 20087 Y —

**CFBAI O#f3E% & L 12, CFBAI 02 Z0FEHEAL OV HLELHIL, ME CEARGEORBRTn 77 AVERRLTVAEELH B, 22T, 2406

*HE JEFERFCIT, labeled serving size, serving, meal L ENENTH -/, HBLT NNBOY -7 (HHVER - av)) LRLE

! naturally occurring sugar 3 £ O added sugar O 5 & &¢r ltotal sugar)
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