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No.1 Consumer Responses to GM Foods : Why are Americans so Different?
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No.2 Effects of Context and Feelings on Perceptions of Genetically Modified Food
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No.3 Why consumers behave as they do with respect to food safety and risk information
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No.4 Psychosocial and cultural factors affecting the perceived risk of genetically modified

food : an overview of the literature
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No.5 Genetically modified food labeling! The impacts of message and messenger on

consumer perceptions of labels and products
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No.6 Consumer involvement and acceptance of biotechnology in the European Union : a
specific focus on Spain and the UK
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No.7 Perceptions of the risks and benefits of genetically-modified foods and their influence

on willing to consume
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No.8 Determinants of Consumer Attitudes and Purchase Intensions With Regard to
Genetically Modified Foods-Results of a Cross-National Survey

i 4 B E TR AT ANREOBERUVMATREOR EER - HEBEHERMEOSR
MeEA 1% 5 Journal of Consumer Policy, 24: 23-61, 2001

g

AEOBREGETFHBZIIHTAHRFOBEOERL, R FHBII—/VIRGREFHEBZ
E—AOMEBRREOERICOVT, Fre—2, FAY, A2U7, XET 2,031 AZuRizER
L7

O WEHIE

< 1998 FERKICHEH 500 AiZA#E¥=2—L, # 2,031 &OEEZB-, Trrv—>, KAV,
AFNTIIRETODA L 2— EEIIAERRT, WInbdmA - a—,

v AFE2—IT 2 DOS—MNIGHANTEY, MEDRBREEST AREOHOEM, b0
£ GM £ OMAERICET200 T, BEOFERII GMI—S Lo B ¥
I GM E— L OMAE B>V TEIELE,
GM 33— NNi, 2V —I—7ERE 03— 7 Vb ERET 5720 SliEmHEZRWT, i
GBI LR — I —INFr—2ERALEELVHfREE LR, GM ¥—1iT, #lko
OIS FEIC 5B E THBRAA— AR THILT, = FfAX R MY, B
BEIzRaLL, b i<Ma b4V IRE b, ik Eo@ERERoboLLE,
B EROA A 2—Ti3, BMFRIWEHORLED GM 3— AR FE—AO R,
RADT~NBBEEINTH—FERELND, I—7 N DOZE EU ORMICHE R E 14
Bz | DRTFYHY, I—S N E— O L EROT7 -~V ICR{z FRBZ SRS
TWaIEAHRIcRTESN TV,

O %
MG FHRERRICHTAEREHT, £EMITHRVED, T — 2R/ YL L LT E
Tl AZU T IR SRS LBV,
Fr=—2 FAY, HETIL, HREILGM FIA»LBONAEAE RV BB HEE*
EHILTWAA, VAZOBMIZ— 2O KBE FLOBMAIERITH, AFV7 TILERIT,
Uy LiEatic B AL 0l FEIBECETILOO 2 SlCEREh, VAZREL
HELBREEIZ M AL, VAZOREIC B LZEF Lo TS,
GM g &icTAREOREICEB VT, /1ZV7 T, fihdd 3 AEICHATI RO R+
ANEN,
R EEBICMLTIE, BEAELEIMALEVWLD TR, Tr=—2,F 213 L0 3t
AL, AFVT L EE TR LIV N E BB S,
< BAERIL, MATOEAICHTABE CRESND, SV R{EFERT &SR
FTAHESBLIEEOMHAOMMAEBIZIEME BEASHY, B A TIIHRE B« OfFRO
GM FHOBWZOWTIEERL TEL T, B EREHEELTVLHENLS,
Fre—2, FA4Y, ZE T, HROBEIE, FHEEOBMICEEEETITTVA,
GM & o+ 2BEDHRIE, TFrv—2, FAY, EETLEERLONHMN, A FUT
ITR7225, HRED GM ORBAD ML TN TV S A EMEDSERTES.

¥ —46



No.9 Willing to Pay for Non-biotech Foods in the U.S. and U.K.
W4 KE R OEREICB G AZT 2 /ad— & dh~D KO EK
MesE4 4% 5% The Journal of Consumer Affairs, Vol.37, No.2, 2003

o
¥ GM

FEIOWER AT CONT, KEEEET LW EBRAFEEL .

KETIE, GM N7 EBHT A1 10~12%KIRO&8E, EETIX 19~36% MO8~
HAHEVOHRE R T, RE SAA T2 /00— ZBlTDURZBEMN, I GM U728 &
BOTHWEHEER T2 T, BELRATFTHEZLVREN, (A T2 /07—0f HIcks
RO ~DON A2 2T 50, BN EFE I FTREES T E, B (I 77 /oo —&2%

SHAnfE

O &

O W

-

O #%

4 (R IRME A OBIMRARY) LRE TR E i, BN Q8% A FTREMED B2,

DIk

2000 4 12 Ao, KE T B MES O/ SFAHE 5,200 (ZHFEREZ X, 3,060 0
(B8 ([E1% EH# 58%), EETA LT/ PE T, A~ FABEL TOH 9,000 £ O7HRE
ICREREAEML, # 2,670 £0OHBRE?S 1 BELANICEIENSH 7 (EFR
28.5%).

(GARTEAG ICBEL T, (i3 129E GM RfioxL, AECHMA 53T 523 AMINA B
R, FRAARDD, LVBWEBEKLDRIThERLRVWARIEERAHVET, Hi
T REHLIEIZITE, RO T AEHSLREL TEEW, JEITiX, (1)GM {Ehhb
{ELRTZbL O, (2) fEkSDIE GM FhbiEon-bo® 2 FEEAHVET 1LV IRMALL
; oo

BRI SHEO T EOFMICIE, 7o—Xx U FER (0.1 Fvh5 3.0 FAVET 11 O&H
ZRL, FRENRO I T0nE TR0 TRIZ) LA AP —FER (0.1 Fuhb
3.0 FA£ T4 14 O (0.00 F/A~0.09 KL, 0.10~0.19 F/, -+, 3.00 FA-£7=13%E
NLLE) ST GRL, 056 1 2%8IR) o h & e,

¥

YAZL@EIHIZOWT 8 HE (REEVAY W EEY A7 8) &5 T Bl (Fo7< LA THS, ~
Fo{HRTHD)

BROLEM, RHOMARE, AREHOHROBE

AR A (B . 1R, . ILA)

¥EHTIE., HELBOCIZY VO REMESE TLES, HETIREILERITIALON
VY, ReFELG, MRS E RS, ERITIIZY AV O RTREMEA IR,
BEPEMRLRYIE, VAZREREORALZEHRLT, MEMNICTHRVWEREIZERLTY
Do

KEOWRFEIL, I GM BRICHLEROMBRE LA BIZEOTINSEE TS,
AHOELITHETA—BORBECHTE L LV ERRICERYRIET,

E GM RHOWED, RS, REME, EEORENERICBETIIAZ7BAR VR
K CEZEHEEOEBIM KT L L~OBFEORBANLELTHDSHEALID,

®—47



No.10 Enhanced GM Foods: Are Consumers Ready to Pay for the Potential Benefits of
Biotechnology?

fa A EREME GM 5 MR E L AT 2 /0l —DBENLERIZZLSRENH S ?
MEiE4 /% . The Journal of Consumer Affairs, Vol.39, No.1, 2005

e

b s FHEBRZICHT A LW EEEL S0, &L, HRFIL, F=FOEDZH T,
YR HOHHMT 2T, botbi W BINSEE EHOAENHLHENHLNIZRRoT, LL,
B emIIH VLB TH-,

O W=
KEBER@O., TFRL, TUSF AT AN=T  aaFF, DA, TAYEK, To8), =a—
A¥ia FlLd as Dby, DA EM,
WESIDOMA LS 4 M 1,000 HH20RIC, BEMIC 680 H#I-EERLXE
ft.

O HMAE
o NHRPRE IS ST A ROV A ARV EREL T, BRI TUTOLREROHD

F=hoHLT, FrF Kb 2.29 FADQEEROMHMIBIML T, L XOXH-ThiWERS
D2
5 Mo, BEOCEMR, AFLAITS, BEOFIRARMEES, FoaiED
%
i T DR E, HHWELARO (0% ) . 1~5%%8IH, 6~10%%IH], 11~ 15%Fi,
16~20% 84 . 21~25% Bl . 26~30%HIH . 30%LL FO#IH

O ®&
HRFIT. FROFVENTHBRZICHoLH MBI 28 (3.81%, R F 40 8.73 £

R 2SR EYHY, REHEZ MDD, BEOEMAENICH,
- BFOHBEMKIIHL TOXHWEEIES, BRI, S(F 727 /0 —fFaltHRE
IS AL e E R A RIL TOARWZEERL TS,




No.11 Effect of information about benefits of biotechnology on consumer acceptance of
genetically modified food : evidence from experimental auctions in the United States,
England, and France

A AT /e —OERIC T AN ESHRE OB G PRI O EICRITTES:
KE, BE, 77 ABITHA I a RBRIZLDRER

MEiE4 142 % . European Review of Agricultural Economies, Vol.31(2), 2004, pp.179-204

-1

RAF T2 /ad—OWTER @RI T 5@, HBRED GM BHOZEFICEZLERE,
2002 fEOKEHHLBKICHT TEEOD 74 =T, 7aV¥ N, FxHAMECERLT7T A
THMAEL, HREOGM &R I 55 i % (willingness to accept compensation)
S| @SR A — s av AN =X b Vv Tl L,

BREE, fiE, FotHROFERICHET AR, HEENERTHIEBMEEEICH SR W
WOZEIT, HBROMBPWEMICLIZESETHo.

O WAxHF

PO TSR 2R, 26~65 ROHILAA 25,000 FALL EOZttZ &L,
THRIETEML, (R FOME  THILIZ 50 FrkLk, SEMECHAED O ML,
%[8] 25 A FREE B, BNFITHEOLVHEFLRE, %6 16 £ REOE N BTz,

O WEFHE
EMFITETIDEESLE A5, GM EMHICMTMEPE R, BECHTHBEPHS
AOFHOLEMICEZELEE, Fazl— My T40OF—2 a8 ML TREICR
h5, #Dk, 4§ 5 ik A+ —2 a2 (fifth-price auction) (Z& 1T 3,

FA—2arOFMEITLLT DY,

@O #&MEFIL, GM BB S EhvWFaalb—bFoy 7 7yF—2E|E T2 6D,

@ GM FEHREEhTWAILUARRATOFaaL—Fy 7 7vF—EREND,

@ BRmEShi-ALRAKICESDE GM Z2yF—L, GM Z9F—2ZBR L THLRWERESEY

RBATS,

@ BEHEAAAILAEEIRL, LVMEIZE <5,

® 4FBIZRVAILFD ID 23, 5 F B ICRV Ml LLL IClRENS,

@~@AE5IZ 9 EEET .5 B H UM EAR RTINS (BMF L ED BHh/-#

ZHESh, FONERERRBICEI> THA LT6HhD),

@ 10 BElf T #. FIE B2 2P a8 1 16 10 O¥FEASIHh, FOEO 4 F H 270l
BOAMLEIZ, 5 FHIZEWEBN b, hoBNF LT <TASDI GM 7v¥
—EFOFERAETSD.

+5 [EH LRI RENATE@IZ, BB, iR, EPRLEEICMT5 3 T, MERT LAY A

i rEnbd,

O &2
77 AkbRE RRIL GM 7yX —OAFLIfREZA BT & FIinb, HREH) GM
SR ELSEDIENTEDHEZD,

#—49




BREEICB T A RICKE O AL A L3 1 X F i, e B+ S iz R E o M2 L

BIEF I

#®—50

- 95—




No.12 If we label it, will they care ? The effect of GM-ingredient labeling on consumer
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No.13 Examining Consumer Behavior Toward Genetically Modified(GM) Food in Britain
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No.14 Affective Influences on Risk Perceptions of, and Attitudes Toward, Genetically
Modified Food
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